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Places with plentiful transportation options and more compact, diverse development are
less expensive places to live in terms of combined housing and transportation costs.

“...nomeowners in these higher priced housing markets have the
advantage of building wealth through home equity, rather than
buying cars, which only depreciate.”

--Robert Dunphy

Urban Land Institute



$ Benefits to
NEIGHBORHOODS

Real estate values over the next 26 years will rise fastest in
mixed-use, walkable communities.

Greenways increase property values nationwide.

Land next to a greenbelt in Salem, OR was worth $1200 more
per acre than 1000 feet away.

The percent of people in Denver who said they would pay more

to live near a greenbelt or park rose from 16% to 48% in 10 years.



$ Benetits to SCHOOILS

» Neighlsorhood save money:
» Administrative costs
o [TANSPOILALION COSES

o Violence and! discipliine costs



$ Benetits to SCHOOILS

Considering fuel, buses, bus drivers,
maintenance, efc.

“Transporting rural students is more

than 2X as expensive as transporting
urban students and 50% more than
suburban districts.”

p-13




$ Benetits to SCHOOILS

“While it may be true that in small
schools some costs increase
because they are spread out over
fewer students, research suggests

that large schools require added tiers
of administration, more security
people and additional maintenance
and operations personnel.”

p- 12



$ Benetits to SCHOOILS

Comparing small schools (less than 300) with
big schools (1000 or more), big schools have:

825% more violent crime

270% more vandalism

378% more theft and larceny

394% more physical fights or attacks
3200% more robberies

1000% more weapons incidents
p- 9 (cited U.S. Department of Education, 1999)
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Rank of open sEace/parks/recreatlon among factors used by small
businesses in choosing a new business location: 1

Corporate CEOs say quality of life for employees is the 3rd most important
factor in locating a gusmess (behind domestic markets & availability

of skilled labor).

Pedestrian-friendly elements help revitalize urban areas. Spartanburg,

S.C.—after a downtown park and formal corporate plaza were adde

Eroperty values rose 325% in 10 years and retail sales had risen, some
y as much as 100%.



COMMUNITTES

« Compact growth saves governments
up to 70% less than equivalent
volumes of scattered growth.
Requires less infrastructure (streets,
schools flood control, sewers, etc.)
and services (police fire).

2003 Detroit News

Estimated annual value of open space to the economy of

New Hampshire: $8 billion (25% of total economy).
1999 Concord NH Monitor

*Increased business as described previously
*Increased tourism and events







Protile ot Participants

» Michigander:

9506 M residents

46096 houschold imcome
$80,000+

609 withoeut childken in:
hotsehold

2506 members offa bilke
OrgANIZALION

Ay, S748m spending on
picyeling in 1998

o Midwest Tandeimn Rally

2696 Ml residents

519%; hotischold income
$80.000+

6806 without: childien: in
heusechold

7596 membensiofa bilze
OIZANIZALION

Avey $2 446 in spending o
picycling in 1998



Michigander @ Tandem Rally
Purpose of trip

D —. —

Pere Marguette
Rail Trail drew

Highly/moderately ()

influential ’




Economic Benefits - Spending

o Michigander » Midwest Tandem Rally
o $207,000)n spending o $260,000m spending
o cxcluding event fce o includesieventice
o 5% belore/alter event o 1696 belore/alter event
o D06 during event o 8590 during theevent
o $233 pernitiavel panty o $O06 per travel panty
o 2.5 PErsons o 2.5 PErsons

o S00hotel oo nighits o [100hotel roor nights



The Proposed

Grand River Arts Walk

A Place Where Recreation, Art, & Community
Spirit Converge To Form A "Grand Vision™

Conceptual Master Plan
In Partnership with
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TRANSFORMATION

from

BROWNI{ields to GREEN({ields




Armory Arts Project

Grand River Arts Walk
Jackson, Michigan
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(Ganson St. Entrance

o Iranstorm 147,000siFol vacant immdustrial complex:
nte 36alfordablehousing units for artists
o Enterprise Group & Artspace Projects; Ine:



Consumers, Energy

Headquarters
$104 million, employing
1.350 people

Phase I = Master Plan

Grand River Arts Walk
Jackson, Michigamn






Renevated Greenticld site fieaturing Plhiase [ of tlhe

Griand River Ants Wallk



Outdoor Amphitheater
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Arts & Cultural Alliance of Jackson County
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The “Best of the Midwest” Public At

5| At pieces ranging tiom $16,000-546,000



“Living Gallery”
Art Displays

Jhyeat exiailoition



Ground Art = to be walked on
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Past history along the riveriront

this scene was comimon place



First phase of creating a walkable community...




Was to create a destination towalk to
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transtorming a riveriront trom industrial use...







providing for patks...

the hanks of the Grand Rives



and recreation...

the hanks of the Grand Rives



UNCOMMON MUSIC FESTIYAL

ADADDO RIVERFRONT PARNK LANSING




transforming abandoned rails...

along the jpanks of the Grand River
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T.A.R.T Trail

154-000 tisers, May-sept 2002
5080 Ibilke
30890 recreation:

1690 transSpertation



Hart-Montague Bicyele Trail

e 20 milesin 1992

o 6 months of use increased business
by 25-30%

o $40,000 in seasonal passes






Trail planning in urban areas

o Reguires cooperation and coordination:

o [Helps to attract, retain, and expand Business



Bicyclists spend an average of $25.86 per day

o Study — Oill Creek State Parlk

Venango County, Pennsylvania






Examples of average daily revenue per user
ST e e 50101 Heritage Tirail - TA
. $11,02- St Marks Trail - FiL

o $3.97 - [Latayette/Morage - CA




[l = San Antenio, 12X

Raver Wa

o Sil.2 Billion anmural
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13,7596 Boat on Sail
o 12406 RAIN O JOg

o 40495 Walleior Fealth
[HENESS/CXChCISE
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Harttord - McCoy Trail - West Virginia

o Projects 3,200 permancnt johs with an
cconomic impact of $107 million






Home Buyers Sold on Trails

Trails help sell houses, according to a survey by the National
Association of Realtors (NAR) and the National Association of
Home Builders (NAHB).

The survey report, Consumers’ Survey on Smart Choices for
Home Buyers, released in April, shows that 36 percent of 2,000 recent
home buyers designated walking, jogging or biking trails as either an
“important” or “very important” community amenity. Trail
availability outranked 16 other options including security, ball fields,
golf courses, parks and access to shopping or business centers. Only
highway access, at 44 percent, was specified as a top amenity by more
of the home buyers surveyed.

Gopal Ahluwalia, NAHB director of research, is not surprised
by the survey results. “People want walking and jogging trails,” he
says. “When we do surveys, trails rank up pretty high - in the top five
- all the time...[The number two ranking of trails in this survey] was
consistent across all regions and demographics of the population.”
For more information on the survey, sce www.realtor.org, or
www.nahb.org.

From Rails to Trails magazine, Fall 2002

For a look at the complete survey conducted by the NAHB,
please go to http:/ /www.nahb.com/news/smartsurvey2002 htm

IMPORTANCE OF COMMUNITY AMENITIES

Highway Access

Trails

Sidewalks

Park Area

Playgrounds

Shops

MNear Public Transportation
Business Center
Baseball/Softball Field

Security Gate |

10% 20% 30% 40%
Respondents' Community Amenity Prionties (in percentages)

Source: National Assoc. of Home Builders




IMPORTANCE OF COMMUNITY AMENITIES

Highway Access
Trails

Sidewalks

Park Area
Playgrounds
Shops

Near Public Transportation |

Business Center

Baseball/Softball Field
Security Gate

10% 20% 30% 40%
Respondents’ Community Amenity Priorities (in percentages)

Source: National Assoc. of Home Builders
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COMMUIRIGIES
Aeas tor walline: and
BB cte) L BU) B AV r___-o GAUIEIY
ST al?)
icycling nated 73
American Lives Inc.,

research company for real estate industry
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Mnt. Bay study, Brown County, W1



General Trail Statistics

o lLuice lLine rail trail in Minnm.
s 3% believed the trail nereased o had on
clilect on projpexty value

o O tiarmiland residents thought the trail had
no etiiect on land value

s 019 stibuLbamn residentiallnoted am increase in
propetty value



General Trail Statistics

» Propeity Value Study, Boulder, Colorado

o $4.20up to $10:20 decline for each foot away
[rom greenibelt tp to)3,200:

o 32 96 higher property valtie adjacent to the
giiccnpelt tham 3,200" away



General Trail Statistics

» Ofiice ot Planning in Seattle, \Washington
o 12 mile Burke Gilman Trail
o 000 Or more tor property that liasiaceess to)the trail

o 0096 thought that lseing adjacent to the trail would
pring mote vale or have no etiiect
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Turner Mini Park - [Lansing, Mi
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Old Towmn - 1989

Atter 2003
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Can provide active destination points
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A tesult ot partnership with community
organizations, i.e. [Lansing Rotary Clulb

[Lansing Clock Tower
Creating [Landmarks
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Small but colortul

displaysicreate a

sense of healthy
COmMMUNItIES

Creating color
9 and texture



Artiul ways to connect
areas and create a
theme along with
COMMUNIEY
identitication

Creating Entry



“way tinding” signs help guide usens along trails

Creating order
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hysical Inactivity... The Problem
70'/ Overweight and Obesity
YV
YV
YV
@ Michigan
/|
d dU.S. avg
YV
Michigan ranks
V 2nd in the nation
% in the number of
. obese people

Adults Children



Obesity Trends* Among U.S. Adults




Obesity Trends* Among U.S. Adults
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BRESS, 1992

No Data

<10%

10%-14%

15-19% . >20% .

- Source: Mokdad A H, et al. | Am Med Assoc 2001;286:10



BRFSS, 1993
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BRESS, 1994

No Data

<10%

10%-14%

15-19% . >20% .

Source: Mokdad A H, et al. | Am Med Assoc 2001;286:10
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BRESS, 1995

No Data

<10%

10%-14%

15-19% . >20% .

Source: Mokdad A H, et al. | Am Med Assoc 2001;286:10



BRESS, 1996

No Data

<10%

10%-14%

15-19% . >20% .

Source: Mokdad A H, et al. | Am Med Assoc 2001;286:10



BRESS, 1997

No Data

<10%

10%-14%

15-19% . >20% .

Source: Mokdad A H, et al. | Am Med Assoc 2001;286:10



BRESS, 1998

No Data

10%-14%

15-19% . >20% .




BRESS, 1999

No Data

<10% 10%-14% 15-19% . >20% .

Source: Mokdad A H, et al. | Am Med Assoc 2001;286:10
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BRESS, 2000

No Data

<10%

10%-14%

15-19% . >20% .

Source: Mokdad A H, et al. | Am Med Assoc 2001;286:10



BRESS, 2001

DND Ciata D < 10% D 10%-14%7 . 15%-19%% .20%—24% D =25%

Source: Mokdad A H, et al. J Am Med Assoc 1999;282:16, 2001;286:10.




A Health Crisis

o [NACHIVILY and POOL MULHIEION
are the 2" leading cause of

deaths

s % ol all Americans dom't
Achieve minimiim Amounts o
EXCICISe.

o llhere has beem a 4096 decline
in the numiser of walking

andy/or bilking trips made 5y,
chldren:



Physical Inactivity: The
Economic Cost in Michigan

I m— o Over 4 million
Inaclive . .
45% 5% Michigan adults ate
physically inactive:

~ Total cost of $8.9 billion in 2002.




Total cost of $8.9 billion in 2002.

» Costs are borne largely by:

» Employers
o health insurance premitms

o oSt Productivity

o State of Michigan
o Medicaid

Ultimately, Michigan residents
absorb these costs.

$1,175/adult



Cost of inactivity

2002

© 2003 Michigan Fitness Foundation



C0S

t Avoidance

L/

If 1in 20 sedentary adults become active. ..

. A cost avoidance of ~$575
million per year over the next 5
years can be realized.

This equates to jobs for over
15,400 new employees.

© 2003 Michigan Fitness Foundation
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